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MHP has joined the official partner program of right® under the motto “Together for 1.5 °C!". (Dr Sebastlan Mdller (right®),

Hannah Helmke (right®). Photo: MHP)

PRESS RELEASE
Together for 1.5 °C!

MHP partnered up with right®

= Management and IT consultancy MHP has partnered up with right®

= Software solution from right® provides transparency about the climate impact of
economic activities in degrees Celsius

= In future, MHP will be able to provide its customers with even more specific advice on
topics relating to decarbonization and sustainability compliance

Ludwigsburg — The Porsche subsidiary MHP and software manufacturer right® will be col-
laborating from now on in promoting climate protection. With its X-Degree Compatibility
Model (XDQ), right® has created a software solution for calculating a company’s CO, budget
in consideration of the 1.5 degree Celsius limit of the Paris Climate Agreement. The agree-
ment stipulates that global temperature rise should ideally be limited to 1.5 degrees Celsius
or to well below two degrees Celsius above the pre-industrial level, according to the BMZ,
the German Federal Ministry of Economic Cooperation and Development. That was the only
way to guarantee that development would remain resilient to the impacts of climate change.

right® creates transparency with respect to the climate impact of economic activities. The
software solution XDC allows emissions to be controlled actively within businesses and to be
decoupled from economic performance. In the process, not only are the specific require-
ments of the Corporate Sustainability Reporting Directive (CSRD) fulfilled, but an important
contribution is made on the path to 1.5 degrees Celsius. MHP has joined the official partner
program of right® and will now provide even more specific advice to its customer on topics
relating to decarbonization and sustainability compliance in its role of strategic implemen-
tation partner. Thorsten Ertel, Associated Partner at MHP, explains: “Transformation consult-
ing always needs a concrete starting point and a clear goal. Transparent and science-based
key figures help with this. The right® metrics have the special attraction of measuring the
transition in the same unit as the goal, namely in degrees Celsius.”

Beside the derivation of company-specific CO, budgets and CO; strategies, the key objective
is to integrate active decarbonization into existing business processes and the IT landscape.
“We know the existing process and system landscapes and establish sustainability require-
ments as an additional control parameter — for our customers’ long-term business success,”
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says Thorsten Ertel.

The partnership between right® and MHP was sealed on February 5, 2024 on the occasion of an official signing
ceremony at the MHP Nuremberg office.

About right®

In 2015, the United Nations agreed to do everything in their power to limit global warming to 1.5 °C. In 2016, right®
based on science (right® for short) was founded — with a strictly scientific approach and a clear goal: The software
and metrics are designed to help companies seize the challenging targets arising from the Paris Climate Agreement
as an opportunity to decouple economic success and CO, emissions.

With the X-Degree Compatibility (XDC) Model, the right® founders, Hannah Helmke and Dr. Sebastian Mller, have
developed a scientifically sound methodology that can be used to calculate complex climate impacts of companies,
buildings, and financial portfolios (private and listed equity, bonds, government bonds) simply and intelligibly — in
degrees Celsius — with the aid of climate metrics.



About MHP

As a technology and business partner, MHP has been digitizing the processes and products of its
around 300 mobility and manufacturing sector customers worldwide for 27 years and providing
support for their IT transformations along the entire value chain. For the management and IT con-
sultancy, one thing is certain: digitization is one of the biggest levers on the path to a better tomor-
row. This is why the Porsche AG subsidiary provides both operational and strategic consulting in
areas such as customer experience and workforce transformation, supply chain and cloud solutions,
platforms and ecosystems, big data and Al, as well as Industry 4.0 and intelligent products. Head-
quartered in Germany, the consultancy operates internationally with subsidiaries in the USA, the UK,
Romania and China. More than 4,500 MHP employees are united by their pursuit of excellence and
sustainable success. It is this aspiration that will continue to drive MHP - today and in the future.
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